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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554 AR i Y ’JW‘SWAL

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed

Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)
To: The Secretary, FCC Comurmissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goalsto promote competition, diversity and localism in today‘s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking isnot an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question

Sincerely,

lons, Ltd.
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FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

[ am writing to you today to comment on Docket No. 02-277, the Biennial Review ofthe FCC"Sbroadcast media
ownership rules. In its goals to promote competition. diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

1 support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. I strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, I can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are S0 exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges o rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, "*safe" programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests ofthe public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in "less choice and no voice' for the consumer.

In addition, since 1996 radio stations have become very farmidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely,

M Productions, Ltd.
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FEDERAL COMMUNICATIONSCOMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel, Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC‘s broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC’s plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all pans of the country and solicit the widest possible
participarion from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are S0 exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than £0% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly asto leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange forthe artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.
Sincerely. -,
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Mary Beth Kelly



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To. The Secretary. FCC Commissioners, and Chief, Media Bureau:

| ann writing te you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. Inits goals to promote competition, diversity and localism in today's media market, | strongly
believe that tlhe FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by liniting the market power of already huge companies in the broadcast industry,

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Comumssion to hold sirmilar hearings in all parts of the country and solicit the widest possible
paiticipation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commssioners to come out and meet some of the people who do not have a finaneial interest in this 1ssue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
rime to review tliese issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of lam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation iz the concert industry.

In the concert industry. Clear Channel, the largest concert promoter in the country controls the vast majority of the
live conceit business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's suaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting s incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland. "'safe’ prograimming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
awn interests. not tlie interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice" for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio aiplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compere against radio stations concerts since we cannot offer anything that could match airplay
and prometion.

As such. the FCC sliould retain all of tlie current media ownership rules now in question.

Sincerely.

JANM Productions. Ltd.
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January 9,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

Ta' The Secretary, FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC*s broadcast media
ownershiprules. In its goals to promote competition, diversity and localism in today’s media market, 1 strongly
believe that the FCC should retain all of the current media ownershiprules now in question These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encouragethe Commission to hold similar hearingsin all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaldng is not an appropriate
decision-makingvenue when questions as profound as the freedom of our media are at stake. 1 encourage the
Coinmissionersto come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it isimportant that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theamcal promoter, | can
speak first hand about the effects of industry consolidation in the broadcastindustries, having experienced the
detrimental effects of consolidationin the cencert industry.

In the concertindustry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumersin live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant. that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
imedia concentrationrules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choicesin music. Afew large corporationswill control what music gets played and how often.
resulting in bland, “safe” programmingwith little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporationswork to serve their
own interests, not the interests of the public. Withoutthe current rules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice’’for the consumer.

In addition since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such. the FCC should retain all of the current media ownership rules nom in question

Sincerely,

JAM Pyédyetions. Ltd.



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23, 2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition. diversity and localism in today's media market, 1 strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. I strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60%over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, "safe" programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, ot veer from playing the songs they want to
promote, resulting in **less choice and no voice™ for the consumer.

I'n addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely, ~ "
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Karin M. Schwab
JAM Productions, Ltd.



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Waslungton, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemakiag, MM Docket No. 02- 277, {rel. Sept 23,2002)

To: The Secretary, FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownershiprules. In its goals to promote competition. diversityand localism in today’smedia market I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | stongly
encourage the Commissionto hold similar hearings in all parts of the counery and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-makingvenue when questionsas profound as the freedom of our media are at stake. | encourage the
Commissionersto came out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is importantthat the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, 1can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteedfees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The saine consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentrationrules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often,
resulting in bland, “safe” programmingwith little diversity, diminishing the quality of radio broadcasts. In effect.
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests. not the interests of the public. Without the currentrules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists” appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As suclt the FCC should retain atl of the current media ownership rules now in question.

Sincerely.

JAM Producuons, Ltd

Mike Lvnskey



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MIM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners. and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC’sbroadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| supportthe FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-makingvenue when questions as profound as the freedom of cur media are at stake. | encourage the
Commissionersto come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the seriousimpact these rule changes will have on our democracy, it is important that tlie Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concertand theatrical promoter. | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced tlie
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concertbusiness. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The sane consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, tlie diversity and independence of media outlets will be eroded so greatly as to leave tlie
consumer with fewer choicesin music. A few large corporations will control what music gets played and how often.
resulting in bidnd, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
tlie democraticvoice of consumers will be ignored (as they already are) as the large corporations work to serve their
awn interests, not the interests of the public. Without the current rules in place. there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As suclL the FCC should retain all of the current media ownershiprules now in question

Sincerely

JAan Producuons. Ltd.

vt it~

Katie Garrett



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’sBroadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary. FCC Commissioners, and Chief, Media Bureau:

I ani wrifwig to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership tules. In its goals to promote compehtion, diversity and localism in today’smedia market, | strongly
believe tliat tlie FCC should retain all of tlie current media ownership tules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

I support the FCC's plan to hold a public hearing on this matter in Richmend, VA in February 2003. | strongly
encourage tlie Comunission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-naking venue when questions as profound as the freedom of our media are at stake. I encourage the
Comimissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these zle changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the conceit industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
Live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulttng in less choice available to consumers in live entertainment. Additionally, Clear
Channei’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer. resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise mmore than 60% over the past 6 years.

The same consolidation in tlie concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules. tlie diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland. “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers wil! be ignored (as they already are) as the large corporations work to serve their
own interests, ot the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resuliing in “less choice and no voice” for the consumer.

Inadditron, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio aimplay and promotion in exchange for the artists” appearance on their radio station concerts. Concert
promoters cannot compete agamst radio stations concerts since we cannot offer anything that could match airplay

and promofian.

As such. tlie FCC should retain all of the current media ownership tules now in question.

Sincerely.




January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review ofthe Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To- The Secretary. FCC Cornrrussioners, and Chief, Media Bureau:

| am wnting to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that tlie FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by linuting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC ruiernaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious imipact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues niore thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
coiisuiiier. resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the conceit industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules. the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting un bland, "'safe" programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playmg the songs they want to
promote, resulting in "'less choice and no voice" for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio awrplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promorion.

As such. the FCC should retain all of the current media ownership rules now in question

g —

Sincerely.

Scott Sampson



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed

Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23, 2002)
To: The Secretary, FCC Comuussioners, and Chief. Media Bureau:

| ani wrinng to you today to comument on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rutes. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public mterest by limiting the market power of already huge companies in the broadcast industry.

1support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Conumnission to hold simular hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of cur media are at stake. | encourage the
Commussioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the sericus inipact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Preductions, Ltd.. the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the

detrimental effects of consolidation in the concert industry.

In the concert industy, Clear Channel, the largest concert promoter in the country controis the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s gnaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer. resulting s incredibly high-pnced concert tickets, outside the reach of many fans. This has caused
conceit ticket pi-ices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration 1ules. tlie diversity and independence of media outlets will be eroded so greatly as to leave the
consumier with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting 1nn bland. *'safe' programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corparations work to serve their
own mterests. not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting i "'less choice and no voice™ for the consumer.

In addition since 1906 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the aitists' appearance on their radio station concerts. Concert
promoters cannot conipetr against radio stations concerts since we cannot offer anything that could match airplay

and promotion

As such. tlie FCC should retain all of the cuitent media ownership rules now in question

Smcerely

JAM Productions. Ltd.

Gary Zabinskl




January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’sBroadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. I strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, I can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concen industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence ofrnedia outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors ofconcert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.
As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely,

Productions, Ltd.
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership tules. In its goals to promote competition, diversity and localism in today‘s media market, I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

I support the FCC’s plan to hold a public hearing on this matter in Richmond, VA in February 2003. 1 strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of cur media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available te consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By efiminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists” appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.




January 8,2003

FEDERAL COMMLJINICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary FCC Commissioners, and Chief, Media Bureau:

T am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In 1ts goals to promote competition, diversity and localism in today’smedia market, | strongly
believe that tlie FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

[support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the counhy and solicit the widest possible
parbeipation from the public. The rarified, lawyerly atmosphere of an FCC rulemnaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As the President of Jain Theatricals, Ltd., which is part of the country’s largest independent concert and theatrical
promoter. | can speak first hand about the effects of industry consolidationin the broadcast industries, having
experienced the detrimental effects of consolidation in the concert industry.

In the concert industry. Clear Channel, the largest concert promoter in the country controls the vast majority of the
live cancert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulting i less choice available to consumers in live entertainment. Additionally, Clear
Chanmnel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer. resulting 15 incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation m the concert industry is affecting the broadcast industry By eliminating the remaining
media concentration tules. the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with. fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
owil interests. nat the (nterasts of the public. Without the current rules in place, there is no incentive by large
corporatsons to vary radio broadcasts, create umque programming, or veer from playing the songs they want to
promote, resulting 1n “less choice and no voice” for the consumer.

I addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio ajplay and promotion i exchange for the artists’ appearance on their radio station concerts. Concert
promoters caniot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.

As such. the FCC should retain all of the current media ownership rules now in question.

Sincerely. e

Jﬁm"WIs. 1dl.
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuantto Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary. FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
pubhc interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. 1 strongly
encourage the Conunission to hold similar hearings in all parts of the country and solicit the widest possible
patticipation from rhe public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues imore thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Theatricals, Ltd., which is part of the country's largest independent concert and theatrical
promoter, | can speak first hand about the effects of industry consolidation in the broadcast industries, having

experienced the detrimental effects of consolidatioii in the concert industry.

In the concert industry. Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulting in less choice available to consumers in live entertainment. Additionally, Clear
Chaimel’s cuaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer. resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The samie consolidatioii in the concert industry 1s affecting the broadcast industry. By efiminating the remaining
media concentration rules. the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting m bland, "safe’ prograrmming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in "'less choice and no voice" for the consumer.

In addinon. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concen
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promation.
As such. the FCC should retain all of the current media ownership rules now in question.

Swcerely.

Ja




January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Propased
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competihon, diversity and localism in today’s media market, [ strongly
believe that the FCC should retain all of the current media ownership d e s now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jamn Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blacking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant. that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A Few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question

Sincerely,

JAM Produclpo
I,f \
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’sBroadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed

Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)
To. The Secretary, FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownershiprules. In its goals to promote competition, diversity and localism in today’smedia market, | strongly

believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC ndemaking IS not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concertbusiness. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally. Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more en 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect.
the democraticvoice of consumers will be ignored (as they already arc) as the large corporations work to serve their
own interests. not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio stationconcerts. Concert
promoters cannot compete against radio stations concerts since we cannat offer anything that could match airplay
and promotion.

As such. the FCC should retain all of the current media ownership rules now in question

Sincerely

JAM Productions. Ltd.

2 /&k,,
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

lo the Matter of 2002 Biennial Regulatory Review - Review of the Commission‘s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed

Rulemaking, MM Docket No. 02- 277, (rek. Sept. 23,2002)
To: The Secretary. FCC Commissioners, and Chief, Media Bureau:

| a1 writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interestby limiting the market power of already huge companies in the broadcast industry.

I support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission  hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Comunissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidationin the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry

In the concert industry. Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters. resulting in less choice available to consumers in live entertainment. Additionally. Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60%over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversityand independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choicesin music. A few large corporations will control what music gets played and how often,
resulting in bland, "'safe"" programming with litte diversity, diminishing the quality of radio broadcasts. In effect.
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests. not the interests of the public. Without the current rules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in "'less choice and no voice for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such. the FCC should retain &l of the current inedia ownership rules now in question

Sincerely.

JAM Producu'onséd.
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Lavette Pons



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’sBroadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC’s plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all pans of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, T can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel. the largest concert promoter in the country controlsthe vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the mists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.

As such. the FCC should retain all of the current media ownership rules now in question.

Sincerely,

JAM Produgtions, Ltd \
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FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rulas now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the counny and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulernaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. L encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

Inthe concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets. outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, "'safe" programming with little diversity, diminishing the quality of radio broadcasts. Ineffect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in *'less choice and no voice" for the consumer.

In addition, since 1996 radio stations have become very formidable competitors ofconcert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely.
JAM Productions, Ltd.

X7
Krassi Boboshevsky clie Yl



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goalsto promote competition, diversity and localism in today’smedia market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concertindustry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access ta other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteedfees to the artists they promote are so exorbitant. that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60%over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choicesin music. A few large corporations will control what music gets played and how often.
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect.
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests. not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in *“less choice and no voice” for the consumer.

[n addition, since 1996 radio stations have becomevery formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio nations concerts since we cannot offer anything that could match airplay
and pronotion.

As such. the FCC should retain all of the current media ownership rules now in question.

Sincerely.

JAM Productions. Ltd

Suzanne Santos



January 8.2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission‘s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, {rel, Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. ¢2-277, the Biennial Review of the FCC's broadcast media
ownerslup rules. In its goals to promote competition, diversity and localism in today’smedia market, I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC’s plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commissionto hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decisiou-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Conunissioners t0 come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jem Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry. Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees 1o the artists they promote are S0 exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists” appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since We cannot offer anything that could match airplay
and promotion.

As such. the FCC should retain all of the current media ownership rules now in question

Sincerely.

-

TAM Productiofis, Ltd.

_

Melissa M. Gutierrez

o



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277 ,(rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chef, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals tc promote competition, diversity and localism in today's media market, I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

I support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
pamcipation from the public. The ratified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these tule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concen and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concen tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, "'safe’ programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in "'less choice and no voice™" for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question

Sincerely,

Keith Moschea
JAM Productions, Ltd



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket NO. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners,and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC’sbroadcast media
ownershiprules. In its goals to promote competition diversity and localism in today’smedia market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companiesin the broadcast industry.

I support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. I strongly
encouragethe Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation fram the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-makingvenue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these d e changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independentconcertand theatrical promoter, | can
speak first hand about the effects of industry consolidationin the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice availableto consumers in Live entertainment. Additionally. Clear
Channe)’s guaranteedfees to the artists they promote are S0 exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidationin the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentrationd e s, the diversity and independence of media outlets will be eroded so greatly as to leave the
consuwmer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with littie diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporationswork to serve their
own interests, not the interests of the public. Without the current d e s in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists® appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and prowotion.

As such. the FCC should retain all of the currentmedia ownership rules now in question

Sincerely

JAM Productions. Ltd

Feoloo b
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January 8,2003

FEDERAL COMMUNICATIONSCOMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’smedia market, | strongly
believe that the FCC should retain all of the current media ownershiprules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC’splan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicitthe widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Cormmission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concertand theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the courtry controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artiststhey promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
conceri ticket prices and service charges to rise more ten 60% over the past 6 years.

The same consolidationin the concert industry is affecting the broadcast industry. By eliminatingthe remaining
media concentrationrules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice ofcoosumers will be ignored (as they already are) as the large corporationswork to serve tbeir
own interests, not the interests of the public. Without the currentrules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

incerely,

Sue Van Cleaf-Fish



January 8,2003

FEDERAL COMMUNICATIONSCOMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Rules
and Otber Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To. The Secretary. FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’smedia market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

[ suppert the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. [ strongly
encourage the Commission to hold similar hearingsin all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissicners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on ourdemocracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an enipioyee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidationin the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Clannel’s guaranteed fees to the artists they promote are So exorbitant. that they must pass along this cost to the
consumer. resulting is incredibly high-priced concert tickets. outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more then 60% over the past 6 years.

The same consolidationin the concert industry is affecting the broadcast industry. By eliminating the remaining
inedia concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often.
resulting in bland “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect
the democratic voice of consumers will be ignored (asthey already are) as the large corporationswork to serve their
own interests. not the interests of the public. Without the currentrules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such. the FCC should retain all of the current media ownershiprules now in question
Sincerely.

(AT P

JAM Producuons. Ltd
Cyndi o i3 Y



January 8.2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket NO. 02- 277, (rel. Sept 23,2002)

To: The Secretary, FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition,diversity and localism in today‘smedia market. | strongly
believe that the FCC should retain dl of the current media ownershiprules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

I support the FCC's plan to hold a public hearing on this matter in Richmond VA in February 2003. | strongly
encourage the Commissionto hold similar hearingsin all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC nulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissionersto come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concertbusiness. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in Live entertainment. Additionally, Clear
Channel’s guaranteedfees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concerttickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independenceof media outlets will be eroded so greatly as to leave the
cousurner with fewer choices in music, A few large corporationswill control what music gets played and how often.
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect.
the democratic voice of consumers will be ignored (as they already are) as the large corporationswork to serve their
own interests, not the interests of the public. Without the currentrules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such. the FCC should retamn all of the current media ownership rules now in question.

Sinegerely,

JAJTI Productions. Ltd.
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Waslungton, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket NO. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on. Dacket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast indusny.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commissionto hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-malung venue when questions as profound as the freedom of our media are at stake. I encourage the
Comunissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions. Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of indusny consolidation in the broadcast indusmes, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass alongthis cost to the
conswmer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more then 60%over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independenceof media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often.
resulting in bldnd, “safe” programming with little diversity, diminishing the quality of radio broadcasts. in effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporationswork to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programining, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for h e consumer.

In addition since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists” appearance on their radio station concens. Concert
promnoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.
As such. the FCC should retain all of the current media ownership rules now in question

Sinc_grely_.

JAM Praductians, 1
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, D C 20554

Inthe Matter 0f 2002 Biennial Regulatory Review - Review 0f the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review ofthe FCC's broadcast media
ownership tules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now In question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

[ support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. 1strongly
encourage the Commission to hold similar hearings in ali parts ofthe country andsolicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these tule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, Ican
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation inthe concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerousvenues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation inthe concert industry is affecting the broadcast industry. By eliminating the remaining
media concentrationrules, the diversity and independenceo f media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality ofradio broadcasts. Ineffect,
the democratic voice of consumers will be ignored (as they already are) as the large corporationswork to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, Or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors ofconcert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.
As such, the FCC should retain all of the current media ownership tules now in question.

Sincerely,

JAM Productions, Ltd.



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC’sbroadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’smedia market, I strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry

| support the FCC’splan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all pans of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-makingvenue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have @ meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel. the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally. Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concerttickets, outside the reach of many fans. ThiS has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often.
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

[u addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offeranything that could match airplay
and promnotion.

As such. the FCC should retain all of the current media ownership rules now in question

Sincerely

JAM Byoduction

Seann Elizabeth Price



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the

detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the counhy centrels the vast majority of the
live concert business. Clear Channel has exclusive centracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will he ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts. create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely,

JAM Productlons Ltd.

/M /f/umx/t

Mike LeMaistre



January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review 0f the Commission's Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed

Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)
To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

I am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today's media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a

social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country's largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel's guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60%over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly asto leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, "safe'* programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songsthey want to
promote, resulting in **less choice and no voice' for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay

and promotion.

As such, the FCC should retain all of the current media ownership rules now in question.

Sincerely,

JAM Productions, Ltd

ﬂ';ﬁ Copn—
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter o f 2002 Biennial Regulatory Review -Review of the Commission’sBroadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, {rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners,and Chief, Media Bureau:

| am writing to you today to comment on Docket No. ¢2-277, the Biennial Review of the FCC’sbroadcast imedia
ownership rules. In its goals to promote competition, diversity and localism in today’smedia market. | strongly
believe that the FCC should retain all of the current media ownershiprules now in question. These rules servethe
public interest by limiting the market power of already huge companies in the broadcast industry.

I supportthe FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commissionto hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-makingvenue when questions as profound as the freedom of our media are at stake. | encourage the
Commissionersto come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes wiil have on our democracy, it is important that the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter. | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are So exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more 1N 60% over the past 6 years.

The same consolidation in the concert indushy is affecting the broadcast indusby. By eliminating the remaining
media concenuation rules, the diversity and independence of media outlets will be eroded so greatly as t0 leave the
consumer with fewer choicesin music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishingthe quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (asthey already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations o vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote. resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As such. the FCC should retain all of the current media ownershiprules now in question

Sincerely,

JAM Productions. Ltd.
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January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington. DC 20554

In the Matter of 2002 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MIM Docket No. 02- 277, (rel, Sept 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

1 am writing to you today to commenton Docket No. ¢2-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’smedia market, 1 strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| suppon the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commissionto hold similarhearings in all parts of the country and solicit the widest possible
participation from the public. The rarified, lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissionersto come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impactthese rule changes will have on our democracy, it is importantthat the Commission take the
time to review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Chaunel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentrationrules, the diversity and independence of media outlets will be eroded s greatly asto leave the
consumer with fewer choices in music. A few large corporationswill control what music gets played and how often,
resulting in bland “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests. not the interests of the public. Without the current rules in place, there is no incentive by large
corporationsto vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition. since 1996 radio stations have become very formidable competitors of concert promoters by offering
radio airplay and promotion in exchange for the artists' appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could match airplay
and promotion.

As sucl the FCC should retain all of the current media ownershipd e s now in question

Sincerely.




January 8,2003

FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

In the Matter of 2002 Biennial Regulatory Review - Review of the Commission’s Broadcast Ownership Rules
and Other Rules Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, Notice of Proposed
Rulemaking, MM Docket No. 02- 277, (rel. Sept. 23,2002)

To: The Secretary, FCC Commissioners, and Chief, Media Bureau:

| am writing to you today to comment on Docket No. 02-277, the Biennial Review of the FCC's broadcast media
ownership rules. In its goals to promote competition, diversity and localism in today’s media market, | strongly
believe that the FCC should retain all of the current media ownership rules now in question. These rules serve the
public interest by limiting the market power of already huge companies in the broadcast industry.

| support the FCC's plan to hold a public hearing on this matter in Richmond, VA in February 2003. | strongly
encourage the Commission to hold similar hearings in all parts of the country and solicit the widest possible
participation from the public. The rarified. lawyerly atmosphere of an FCC rulemaking is not an appropriate
decision-making venue when questions as profound as the freedom of our media are at stake. | encourage the
Commissioners to come out and meet some of the people who do not have a financial interest in this issue, but a
social interest.

With the serious impact these rule changes will have on our democracy, it is important that the Commission take the
time o review these issues more thoroughly and allow the American people to have a meaningful say in the process.

As an employee of Jam Productions, Ltd., the country’s largest independent concert and theatrical promoter, | can
speak first hand about the effects of industry consolidation in the broadcast industries, having experienced the
detrimental effects of consolidation in the concert industry.

In the concert industry, Clear Channel, the largest concert promoter in the country controls the vast majority of the
live concert business. Clear Channel has exclusive contracts with numerous venues across the country, blocking
access to other promoters, resulting in less choice available to consumers in live entertainment. Additionally, Clear
Channel’s guaranteed fees to the artists they promote are so exorbitant, that they must pass along this cost to the
consumer, resulting is incredibly high-priced concert tickets, outside the reach of many fans. This has caused
concert ticket prices and service charges to rise more than 60% over the past 6 years.

The same consolidation in the concert industry is affecting the broadcast industry. By eliminating the remaining
media concentration rules, the diversity and independence of media outlets will be eroded so greatly as to leave the
consumer with fewer choices in music. A few large corporations will control what music gets played and how often,
resulting in bland, “safe” programming with little diversity, diminishing the quality of radio broadcasts. In effect,
the democratic voice of consumers will be ignored (as they already are) as the large corporations work to serve their
own interests, not the interests of the public. Without the current rules in place, there is no incentive by large
corporations to vary radio broadcasts, create unique programming, or veer from playing the songs they want to
promote, resulting in “less choice and no voice” for the consumer.

In addition, since 1996 radio stations have become very formidable competitors o fconcert promoters by offering
radio airplay and promotion in exchange for the artists’ appearance on their radio station concerts. Concert
promoters cannot compete against radio stations concerts since we cannot offer anything that could march airplay

and promotion.

As such, the FCC should retain all of the current media ownership rules now in question

Sincerely,

JAM Productions, Ltd.

>~
David Rockland



